
of mine while studying at the School of Visual Arts in New York,” he says with a 
slight laugh.  “I’ve pulled all of my inspiration from the really early years of growing 
up. Sitting there, staring at the television, and glaring at the cereal boxes. I’ve taken 
the ideas of the punk rock aspect, rock and roll and horror films and combined 
them to produce this vision.” Cereal Killers are pretty much exactly what you’d 
think them to be: cereal-themed Wacky packages with a horror twist to them and 
the intent of a cute, creepy look and feel. A well-executed work of art – keeping in 
mind that the last big trading card collection to 
reach mass circulation was Pokémon.

The Cereal Killer cards come in a neat package of 
three mini boxes which each include eyeball gum; 
a surprise toy; and special, limited-edition sketch 
cards, black-light cards, magnets, temporary 
tattoos, and fun stuff. A set of three boxes at 
Wax Eye will run you about $25. The nutritional 
information on the side of the box is accurate 
due to the fact that bubble gum is included with 
the cards. These cards blend what we all loved 
about cards as kids with an entire new modern 
bend. Each set contains 55 cards total and there 
is no doubt that once any fan of trading cards 
gets their hands on these that, just like with 
every other set, they won’t be satisfied until they find them all. C’mon, with names 
like Zomb’a Crunch, Frosted Freeks, Eye Pops, and Night of the Krispies Dead 
– how could you not want to see them all?

You always hear stories about how people write down their wish lists, goals and 
dreams on paper and keep it close at all times in order to manifest their destiny at 
a quicker pace than usual. This belief held true for Joe. “Speaking about something 
doesn’t always mean it’s going to be jinxed but then again your words don’t always 
have to be heard by others for you yourself to believe them and make them come 
true.” For nearly two years, even before pitching his ideas to Topps, Joe had a 

Garbage Pail Kid as a wallpaper on his cell phone. You know, those mid-1980s 
gross-out phenomenon trading cards designed to parody the Cabbage Patch Kids 
dolls. This image stuck with him and brought him closer to what it was that he was 
working towards. Only two weeks after presenting his concept for Cereal Killers 
trading cards to Topps, they called him back. Topps contacted him to put his own 
spin on their Wacky Packages “spoof products” and Garbage Pail Kids cards as 
part of a test to be inducted into the Topps Family.  He passed with flying colors, 

of course, but his Cereal Killers project kept 
getting delayed until, ultimately, it came time for 
Simko to take matters into his own hands. As he 
so gently put it, “You can’t push one thing for so 
long if it’s not working out. Try something else. 
You don’t have to completely give up on that 
idea or only work on that one idea forever – just 
try something else.”

Joe and his wife, June, created their own company, 
Wax Eye, for their parodies. “We have branded 
our own name and constantly ensure that 
we’re not ripping companies off. Spoofs make 
it a completely different entity. We don’t need 
anyone’s permission. We market and advertise 
by our own rules.” Wax Eye’s first product, 

Cereal Killers, has been the perfect outlet to showcase their company, especially 
to serious die-hard trading card fans. They are currently looking into working with 
a couple retail outlets to get their products to the masses. “The plan is to not only 
put out this one product, but to bring multiple ideas to the table – everything from 
toys, to a combination of candy and toys. Keeping in mind that the primary focus 
of all of our ventures is to be art. Working with other artists and having our ideas 
and visions be brought to life. ” 

Wax Eye is looking to start making 99 cent to $1.99 packs that will be affordable to 
those who aren’t collectors. “We want to get these cards out to kids. Hopefully this 
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idea will be circulating come fall. We’ve already got collectors on top of it, now if only kids 
can go to a Target store and grab a couple packs cheap! I wanted to generate something 
that kids could enjoy and connect with other kids. That’s how people come together, by 
sharing common interests. That’s how I made connections in my youth. Our fingers are 
crossed.” Aside from recently landing a licensing deal with a t-shirt company (who will be 
putting out about three of the Cereal Killers designs), another particular plan of theirs 
is to produce their own cereal with all original concepts and characters. Yes, CEREAL!! 
Twisted sensibility edible cereal!! When it comes down to it, Joe can be classified as a 
multi-dimensional artist. Someway or another – the next phase of their company will be 
coming full throttle with great potential for growth, especially with their second book 
“Raiders of the Lost Art,” scheduled for release later this year. “We see a point where we 
intend on bringing in other artists and writers and expanding our company. We want to 
create a cool company and bring back the fun that seems to be missing.”

Imagination is everything. “I remember going on vacation to the shore as a kid with my 
grandfather and burying all of my toys in the sand, only to dig them all back up, again. 
One day, my Smurf-sized Mickey Mouse toy got lost. Then my grandfather came over 
and gave me a huge Mickey Mouse stuffed animal and he told me it magically grew. That 
moment in time enlightened my mind in regards to believing anything was possible. This 
cartoon-based character connected with me in some way.” Biggest challenges he’s had 
to overcome? “The struggle to get through to people when sending out submissions 
has been the greatest endeavor. Beginning is always harder. I had to break through a wall 
before getting through to the other side. I also want to take up every job I get, but I had 
to learn to prioritize.”

There’s a difference between being cocky and confident and you don’t have to be the most 
skilled, representational painter in the world to get noticed. Joe has come a long way in 
his travels. “Just get out there, follow through and make a name for yourself. Take a risk 
and gather inspiration from everything in life,” reiterates Joe. That’s exactly what Joe has 
done and he absolutely does not take anything for granted. At this time, there aren’t any 
future art shows set to take place on the west coast, but he definitely planning on doing 
something out here in California, sometime, soon. 
And so it is, that substance in the art world – still exists.

Ceral Killers are exclusively available for purchase through Wax-Eye.com before stores. 
Check them out!!
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